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ABSTRACT

Oral speech presupposes the presence of listeners, IE. in its essence, it is intended for interpretation.
Oral treatment of people is of great importance to the ability to listen traditionally in different
situations. Of course, the ability to listen to the interlocutor without interrupting his speech is great in
business relations, and sometimes plays a decisive role: business conversations, negotiations,
discussions, disputes. Another point for business communication is very relevant: in the process of
communication, General Knowledge, Common Interests, goals and mutual understanding are the
starting points of effective speech communication, which form the "speech plan" and "audience
plan". When these plans coincide, an ideal situation is created for the perception of oral speech, which
is associated with a certain influence on the consciousness and feelings of the audience.

KEYWORDS

Images, schemes, ideas, concepts and images, concepts, physical and psychological stresses.

INTRODUCTION

Hearing or listening is the process of thinking "passing code through an acoustic code", in
about a very complex speech, which is called which the listener with his ear, with his auricle,
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transfers the thought voiced by another Reflexive listening involves the active use of
person to the code. understanding the inner gestures and mimics. This type of listening
speech, the code of thought, the accepted allows you to regulate the data transfer
speech, because the intellectual code of each process among themselves. Detection, the
person is individual in the sense of keeping in ability to ask back what has been heard, makes
his memory the phonemic norms of words reflective listening more effective than
related to the foundation of images, schemes, reflective listening.
ideas, concepts and images, concepts "[1].
Atvater "I'm listening to you ..."[2] in his book There are several types of reflexive answers:
he writes about two types of listening - explanation, paraphrasing, reflection of
reflective. emotions and generalization.
Without reflux - this is a kind of listening, which An explanation is an appeal to the speaker for
does not clearly react to what is heard. At first an explanation; it helps to make the message
glance, such listening seems passive, but it understandable to the listener. To obtain more
requires significant physical and psychological information or to clarify the meaning of
stresses. Listening, which does not reflect in a individual words, the listener can use the
dialogue, is used in situations where one of the following formulas:
interlocutors is excited, wants to express his ) )

. . . * Please be sure to clarify this ..:,
attitude to a particular event, wants to discuss
painful problems and is difficult to express his « Do it again?
thoughts. However, such hearing is not always
relevant. Lack of response can be perceived as * What do you think?
a sign of compromise. Therefore, in business
communication, another type of listening - * How do you understand this problem?

reflex prevails. Its essence is in the expression
of reaction to what has been reported. These
reactions can be different:

Interest in the subject of the message itself,
striving to understand the essence of the
problem, makes the conversation more

The reaction to assimilation of information: effective.
Yes, well, well (along with a little hint of the
head); To clarify the information, the listener can use
both "open" and "closed" questions. "Open"
e Reaction of consent: this is correct, questions cause the speaker to read or narrow
correct, yes, no doubt (a slight gesture of the original message; this type of question is
the head); usually preferred. Simple" closed "questions
that require" yes "or" no " answers are
* Surprise reaction: what you ate! What are directed from the speaker to the listener,
you saying! Just think! as usual); which sometimes forces the speaker to defend
himself.

e Angry reaction: you know! That's a lot!

(strong head efforts). Parafrazing. In other words, the same idea
must be formulated differently. Paraphrasing

The USA Journals Volume 03 Issue 04-2021 589


https://doi.org/10.37547/tajssei/Volume03Issue04-96

The American Journal of Social Science and Education Innovations

(ISSN —2689-100x)

April 30, 2021 588-594

https://doi.org[10.37547/tajssei/Volumeo3lssue04-96

in conversation consists in conveying the
speaker's own message, but in the words of
the listener.

The purpose of paraphrasing is to formulate
the message itself to verify the clarity of the
speaker's understanding. Paraphrasing can
begin with the following words:

e Aslunderstandyou...;
¢ Inyour opinion...

e As | understand you having no

demoqdes;
e Inother words, in your opinion ...

Thus, repeating the message allows the
speaker to listen to and understand it, if it is
misunderstood, then he will make appropriate
corrections to the message in due time.

Reflection of emotions. The main thing here is
that the feelings expressed by the speaker by
the audience, his attitude and emotional state
are reflected. Although it is not always easy to
understand the difference between emotions
and the content of messages, it often becomes
decisive during a conversation.

To conclude. Summary statements help to
connect the fragments of the conversation to
the semantic unity, they summarize the main
ideas of the speaker and are quite appropriate
in long conversations. Interlocutors can spend
a lot of time responding to superficial,
distracting words, instead of generalizing
statements, discussing the content of the
problem itself. It is necessary to draw
conclusions in problematic situations, as well
as in the discussion of disagreements, in the
settlement of disputes, in the consideration of
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claims. Summary statements are made in
different ways, but the usual introductory
phrases can be as follows:

e At the same time, what you say can mean
the following ..;,

e Your mainideas, as | understand them..:,
* To summarize the words you said, then ...
A few rules for effective listening [3]:

1. Do not avoid responsibility for
communication; do not forget that at least
two people participate in communication:
one speaks, the other listens, and in the
role of the listener, each of them acts
alternately;

2. Be attentive to the speaker, turn away
from him, maintain a visual connection
with him; make sure that your posture and
gestures indicate what you are listening to;

3. Focus your attention on what another
person is saying; listening requires a
conscious concentration of attention, since
the attraction of attention can be short-
lived;

4. Try to understand not only the meaning of
words, but also the feelings of the
interlocutor, do not forget that people
convey their thoughts and feelings
according to the "coded"-socially accepted
norms; listen not only to information, but
also to transmitted emotions;

5. Be agreeable to the interlocutor, this
creates a favorable atmosphere for
communication; the more the speaker
feels approval, the more clearly he
expresses what he wants to say; any

590


https://doi.org/10.37547/tajssei/Volume03Issue04-96

The American Journal of Social Science and Education Innovations

(ISSN —2689-100x)

April 30, 2021 588-594

https://doi.org[10.37547/tajssei/Volumeo3lssue04-96

negative attitude of the listener causes a
defensive reaction, a sense of insecurity
and vigilance in communication to come.

In summary, D.We quote the following words
of karnegi: quot;... the ability to listen is less
common than almost any other good quality."
This is a friendly, sympathetic listener that we
need when we are in trouble. "And often all
this is what a dissatisfied customer, dissatisfied
worker or offended friend wants" [4

Asking is an appeal to the speaker; it helps to
make the message understandable to the
listener. To obtain more information or to
clarify the meaning of individual sentences, the
listener can use the following formulas

Please clarify this ..;,

e * Do it again?

¢ * What do you think?

¢ * How do you understand this problem?

Facts itself interested in the topic of the
message, striving to study the essence of the
problem makes the conversation more
effective

To clarify the information, the listener can use
both "open" and "closed" questions. "Open"
questions cause the speaker to read or narrow
the original message; this type of question is
usually preferred. Simple" closed "questions
that require" yes "or" no " answers are
directed from the speaker to the listener,
which sometimes forces the speaker to defend
himself.

Parafrazing. In other words, the same idea
must be formulated differently. Paraphrasing
in conversation consists in conveying its
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message to the speaker, but in the words of
the listener

The purpose of paraphrasing is to formulate
the message itself to verify the clarity of the
speaker's understanding. Paraphrasing can be
started with the following words:

e Aslunderstandyou..;
* Inyour opinion...

e As | understand you
demoqdes;

having no

e In other words, you think

Thus, repeating the message gives the speaker
the opportunity to listen to and understand it,
if it is misunderstood, then he will make
appropriate corrections to the message in due
time.

Reflection of emotions. The main thing here is
that the feelings expressed by the speaker by
the audience, his attitude and emotional state
are reflected. Although it is not always easy to
understand the difference between emotions
and the content of messages, it often becomes
decisive during a conversation.

To conclude. Summary statements help to
connect the fragments of the conversation to
the semantic unity, they summarize the main
ideas of the speaker and are quite appropriate
in long conversations. Interlocutors can spend
a lot of time responding to superficial,
distracting words, instead of generalizing
statements, discussing the content of the
problem itself. It is necessary to draw
conclusions in problematic situations, as well
as in the discussion of disagreements, in the
settlement of disputes, in the consideration of
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claims. Summary statements are made in
different ways, but the usual introductory
phrases can be as follows:

At the same time, what you say can mean the
following ..:,

At the same time, what you say can mean the
following ..:,

What you are saying at the moment may mean
the following ..:

A few rules for effective listening [3]:

1. Do not avoid
communication; do not forget that at least

responsibility  for

two people participate in communication:
one speaks, the other listens, and in the
role of the listener, each of them acts
alternately;

2. Be attentive to the speaker, turn away
from him, maintain a visual connection
with him; make sure that your posture and
gestures indicate what you are listening to;

3. Focus your attention on what another
person is saying; listening requires a
conscious concentration of attention, since
the attraction of attention can be short-
lived;

4. Try to understand not only the meaning of
words, but also the feelings of the
interlocutor, do not forget that people
convey their thoughts and feelings
according to the "coded"-socially accepted
norms; listen not only to information, but
also to transmitted emotions;

5. Be agreeable to the interlocutor, this
creates a favorable atmosphere for
communication; the more the speaker
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feels approval, the more «clearly he
expresses what he wants to say; any
negative attitude of the listener causes a
defensive reaction, a sense of insecurity
and vigilance in communication to come.

In summary, D.We quote the following words
of Karnegi: quot;... the ability to listen is less
common than almost any other good quality."
This is a friendly, sympathetic listener that we
need when we are in trouble. "And often all
this is the desire of a dissatisfied client, a
dissatisfied worker or an offended friend.
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