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ABSTRACT 

This article analysis way to develop inbound tourism in Uzbekistan and also its regions. As we know 

after pandemic situation in the whole world, most countries are trying develop tourism industry 

through local people and it is important nowadays to improve inbound tourism in regions. At the same 

time, according to the article, the main goal of research is to clarify the achievements high peaks in the 

domestic tourism sector and ensure economic growth, increase the number of job places, tax 

revenues, international exchange inflows. It is the implementation of analyzes on the formation and 

development of a competitive tourism market, which will make a significant contribution to the 

development of the Tourism Product and the Government Economy. In addition, we have to develop 

the infrastructure of domestic tourism, introduce certain standards for them, and further improve the 

service sector. 
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INTRODUCTION 

Presently, the world, just as in Uzbekistan, is 
paying increasingly more consideration to the  

 

 

non-assembling area of the economy, 
particularly in the field of the inbound tourism. 
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Individuals invest their free energy beneficially, 
attempting to unwind, reestablish their 
wellbeing, find out about the world, the 
traditions and qualities of countries. Such 
services are provided by the inbound tourism. 
Humankind has consistently looked to shift its 
direction and investigate new grounds. By the 
20th century, such desires had escalated and 
prompted the advancement of the inbound 
tourism. In certain nations, the inbound 
tourism is growing consistently, with a yearly 
development pace of 10% - 12%. This shows how 
essential the inbound tourism is in the 
economic arrangement of nations.  

Curiously, the improvement of the inbound 
tourism will likewise foster transportation, 
tourism infrastructure, exchange, food, 
construction, crafted works, marketing and 
different services. 

It is an extraordinary relaxation industry, 
predominantly covering the areas identified 
with the arrangement of services to travelers 
through inbound tourism industry.  

Participation in the field of the inbound tourism 
will assist with tackling the issue of full and 
judicious utilization of work assets by including 
the jobless or incompletely utilized fragments 
of the populace in economic creation. This is 
particularly significant for mechanically 
immature areas.  

Cooperation in the field of the inbound tourism 
assumes a significant part in the improvement 
of certain districts, which are portrayed by 
generally low financial potential. The inbound 
tourism advances work movement in these 
districts, draws in healthy individuals who are 
not occupied with public production, and 
grows the extent of work.  

Cooperation in the field of the inbound tourism 
will invigorate economic development, 
advance the effective utilization of territorial 
assets and improve the abilities of service 
laborers. The inbound tourism will help speed 
up and improve the advancement of farming 
production.  

Later on, with the development of public 
services, the quantity of individuals utilized in 
the assistance area will increment. The fast 
improvement of the business through 
collaboration in the field of the inbound 
tourism, the development of its economic 
significance, the way that the inbound tourism 
can bring incredible advantages, has prompted 
an enormous interest around here.  

Despite the fact that it requires a great deal of 
cash, putting resources into the inbound 
tourism is truly productive in light of the fact 
that it pays for itself moderately rapidly. 
Receipts from local and domestic tourists are 
converted into income and circulate in various 
sectors of the national economy. 

RESULTS AND DISCUSSIONS  

Tourists with different goals related to inbound 
tourism contribute to the economic 
development of vulnerable regions and places, 
the creation of wealth, the inflow of resources, 
as well as the growth of excitement in the 
region. 

Holidays in inbound tourism are very important 
for the regions, especially during the summer 
school holidays. Of course, other holidays and 
weekends also culminate in inbound tourism. 
When visiting large cities, the main focus is on 
the condition of the airline. If the competition 
in the airline system is strong, the number of 
visits will be higher. 

Most domestic tourists visit places that are 
easily and quickly reached by car (around 2-2.5 
hours), or depending on the price of air tickets. 
As a result, it will be possible to receive tourists 
all year round in easy-to-reach places around 
the cities. 

Business and convention-related trips are the 
opposite of leisure trips, which are organized in 
the middle of the work week, during the study 
period and on other working days. 

Along with the development of domestic 
tourism, the quality of tourism products 
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offered in tourism will definitely increase, as a 
result of the efforts of business people to 
attract more visitors. Of course, once the 
quality of tourism products improves, it will be 
able to attract local tourists. 

In other words, domestic tourism serves as a 
platform for the development of other types of 
tourism. As a result, exports of tourism 
products and services will increase, leading to 
the development of any region, improving 
living standards, creating new jobs, creating a 
strong competitive environment in the 
industry and raising the level of infrastructure. 

This means that the development of domestic 
tourism is at the heart of the tourism 
development process during the current 
pandemic. As a proof of this, we can take the 
example of other countries with developed 
tourism, in order to further develop and 
promote domestic tourism, it is necessary to 
do the following: 

 Identify all available resources in the region 

 High level of infrastructure development 

 Ensuring the development of quality 
personnel 

 Attract the best and most useful projects 
for the development of the region 

 Organization of benefits (taxes) and loans 
to entrepreneurs for the development of 
domestic tourism 

 Use of experience of developed countries 
in the development of domestic tourism 

 Development of domestic tourism 
development programs for the region 

 The travel industry isn't just a financial also 
a significant social area.  

Notwithstanding its financial advantages, it is 
additionally of extraordinary profound, 
otherworldly and scholarly significance. 
Accordingly, the state gives exceptional 
consideration to this space and gives certain 
advantages. Individuals utilize these 
advantages simply because they are travelers. 
This is a demonstration of the uniqueness and 

incredible financial significance of the travel 
industry.  

Advantages are reflected in the entry of 
sightseers through traditions, installment of 
charges, issuance of visas at flight, getting 
tickets for air and rail transport, and their 
enrollment. Consequently, the travel industry 
has its own attributes as an essential piece of 
the economy. Also, the travel industry 
essentially affects the existence of the country. 
The travel industry fundamentally benefits 
vacationers, which implies that their 
perspective grows, they become actually 
better and their otherworldly abundance 
increments, and they appreciate the 
impression of the climate through openness.  

The travel industry additionally has incredible 
advantages for the neighborhood populace. 
They will be utilized, interface with individuals 
of various identities, nationalities and people 
groups and get to know their various practices 
and qualities, have the chance to procure a 
consistent pay, have the chance to sell items, 
the nearby populace they safeguard it however 
much as could be expected to exhibit their 
customs and values, and reestablish the 
neglected, while reviving the alluring practices 
of cordiality while culminating the practices of 
accommodation. 

Inbound tourism activities are carried out on 
the basis of domestic regulations and other 
regulatory documents that do not contradict 
the laws of the country and international 
standards. Individuals and legal entities 
organizing domestic tourism in our country 
must have the appropriate permit (license). 

This feature in the field of inbound tourism, as 
noted, is short-lived, in most cases it is 2-3 days, 
mainly on weekends. There may also be one-
week, ten-day tourist trips during the holidays. 
The seasonality of domestic tourism is that in 
most cases, trips to the nature reserve are 
made in spring, summer and autumn. Some 
tourist excursions will focus on winter scenery. 
In domestic tourism, spring and summer are 
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the best seasons for travel. The peculiarities of 
domestic tourism can be explained as follows: 

• Increasing the share of domestic 
tourism in the economy; 

• Creation of tourism infrastructure in 
remote areas; 

• Increase in the level of employment; 
• The development of rural tourism  

Rural tourism has its own characteristics in the 
development of inbound tourism. These are: 

a) Accommodation and meals in rural areas 
are 2-2, 5 times cheaper than in urban 
areas; 

b) Ecological cleanliness of rural areas; 
c) Availability of ecologically clean food; 
d) More preservation of national identity in 

rural areas as an object of ethnographic 
tourism; 
 

• Acceleration of social and cultural 
processes; 

• Separate creation of local cultural 
centers; 

• Development of folk art, traditions, 
customs; 

• Restoration and protection of local 
cultural monuments, etc. 

Domestic tourism is a specific sector of the 
economy, which, like other sectors, makes a 
significant contribution to the country's 
economy, its gross domestic product. But for 
now, the figure is not significant. However, the 
existing tourism resources in the country have 
the potential to raise the level of domestic 
tourism development [1]. 

CONCLUSION 

Inbound the travel industry gives freedoms to 
the development of numerous areas of the 
economy. Specifically, transport organizations, 
communications, road infrastructure and 
development, lodgings, catering, utilities, 
consumer services, administrations, exchange, 
and so on The improvement of inbound the 
travel industry covers various regions 

identified with the arrangement of value 
services to sightseers, while at the same time 
making a one of a kind industry of recreation, 
recreation and entertainment. 
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