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Abstract: Glamping — a fusion of the words “glamour” 

and “camping” — represents a modern form of tourism 

that combines luxury amenities with environmental 

sustainability. This research aims to explore consumer 

preferences towards glamping tourism in Uzbekistan 

and to examine how sustainability factors influence 

decision-making. Data were collected from 407 

respondents via an online survey and analyzed using a 

logistic regression model. 

The results indicate that valuing ecology and 

sustainability significantly increases the likelihood of 

choosing glamping. Particularly, young adults aged 25–

35 and high-income consumers show greater interest in 

glamping services and are willing to pay more for 

environmentally friendly options. Based on the 

findings, it is demonstrated that developing glamping 

tourism according to sustainable principles can help 

create new market segments. 

Keywords: Glamping, sustainable tourism, consumer 

preferences, logistic regression, willingness to pay, 
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ecology. 

Introduction: In recent years, the global tourism 
industry has experienced rapid transformations. 
Alongside traditional types of travel, new tourism 
trends emphasizing ecological sustainability, 
personalized experiences, and closeness to nature are 
emerging. Among these, glamping (glamorous 
camping) stands out as a notable phenomenon. 
Glamping is a tourism form that harmonizes 
conventional camping with modern hotel comforts, 
typically organized in eco-friendly locations that enable 
guests to interact closely with nature while enjoying 
luxurious conditions. 

The popularity of glamping is primarily driven by the 
desire for personalized experiences, environmental 
consciousness, and sustainable tourism principles. This 
trend has strengthened particularly after the COVID-19 
pandemic, as people seek relaxing, safe, and health-
conscious environments away from urban noise. 
Nonetheless, this type of tourism remains 
underdeveloped, and its consumers’ perceptions, 
motivations, and relation to sustainability have not 
been sufficiently studied in scientific literature. 

This study aims to analyze consumer preferences for 
glamping, focusing on factors such as ecological 
awareness, attitudes towards sustainability, and 
willingness to incur extra costs. The goal is to provide 
practical recommendations for entrepreneurs, tourism 
professionals, and policymakers offering glamping 
services. 

LITERATURE REVIEW 

The concept of glamping has emerged as a rapidly 
developing phenomenon in the global tourism sector 
over the past decade. It is a form of tourism that 
combines comfort and luxury with traditional camping 
activities (Fennell, 2020). Glamping is often organized 
outside urban areas within natural landscapes, offering 
tourists high-quality services, aesthetic experiences, 
and ecological balance (Sheppard & Cargill, 2022). 

Many researchers (e.g., Brooker & Joppe, 2014) 
categorize glamping within the framework of 
“experiential tourism,” emphasizing that this form of 
travel reflects travelers’ values, identity, and ecological 
consciousness through their choices. 

Glamping is increasingly viewed as a promising model 
of sustainable tourism. The UNWTO (2021) defines 
sustainable tourism as “activities that minimally impact 
the environment, respect local cultures, and contribute 
to the local economy.” These principles are fully 

compatible with the essence of glamping. 

For example, Gössling et al. (2019) highlight that 
environmentally conscious tourists prioritize 
sustainability, carbon footprint reduction, and 
proximity to nature when choosing travel options. 
Glamping meets these needs by offering eco-friendly 
accommodations built with low energy consumption, 
renewable resources, and natural materials. 

Various psychological and social factors influence 
consumers’ travel decisions. According to Ajzen’s 
(1991) Theory of Planned Behavior, intention, 
normative beliefs, and past experiences play a central 
role in service choice. In glamping, these relate to 
ecological awareness, aesthetic satisfaction, influence 
from social media, and personal well-being. 

Kim & Han (2020) found that tourists with higher 
ecological awareness are more inclined to select 
sustainable services. They are also more willing to pay 
a premium for glamping compared to traditional hotels. 

Econometric models like logistic regression are 
commonly used to identify consumer preferences. For 
example, Choe & Kim (2018) examined how ecological 
consciousness, income levels, and participation in eco-
activities influence consumer choices through logit 
models. 

Their findings indicate that respondents with higher 
ecological awareness are more likely to favor eco-
friendly services. Similarly, this study analyzes factors 
such as age, income, ecological awareness, and 
importance of sustainability as determinants of 
glamping preference. 

The above analyses demonstrate that glamping and 
sustainable tourism are interconnected concepts 
influencing consumer behavior. However, existing 
literature lacks: 

• Empirical studies on the glamping market in 
Uzbekistan or Central Asia, 

• Clear statistical analyses of the relationship 
between sustainability factors and willingness to 
pay, 

• In-depth exploration of economic and 
psychological factors motivating glamping 
preference. 

This paper aims to fill these gaps through a scientific, 
econometric approach, investigating the connection 
between sustainability and consumer benefits within 
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Uzbekistan’s glamping tourism. 

RESEARCH METHODOLOGY 

The primary aim of this study is to identify consumer 
preferences regarding glamping tourism and analyze 
how sustainability attitudes and ecological awareness 
influence their choice. A quantitative (numerical) 
approach is adopted, with a focus on establishing 
statistical relationships via logistic regression. 

Data were collected through an online survey 
conducted randomly. The questionnaire was prepared 
in Uzbek and Russian, including questions about 
respondents’ awareness of glamping, ecological values, 
tourism preferences, and willingness to pay. 

Data collection took place in April and May 2025 via 
online platforms (Google Forms, Telegram groups, 

tourism forums). A total of 432 responses were 
received; after excluding incomplete responses, 407 
valid questionnaires were analyzed. 

The main blocks of the survey include: 

• Demographic information: age, gender, income, 
education. 

• Ecological awareness: Likert-scale questions like “I 
actively participate in environmental protection 
activities.” 

• Awareness of glamping: familiarity and knowledge 
level. 

• Benefits and willingness: likelihood of choosing 
glamping, importance of sustainability, willingness 
to incur additional costs. 

Variable Definitions 

Dependent Variable: 

Choice of glamping: 1 = willing to choose glamping; 0 = otherwise. 

Independent Variables: 

Age Respondent’s age 

Gender Male = 1, Female = 0 

Income Monthly income (in Uzbek soms) 

Education Secondary, Bachelor’s, Master’s 

Ecological awareness Ecological awareness (Likert scale 1–5) 

Willingness to pay more Willingness to pay more for sustainable services (1/0) 

Sustainability importance 
Importance of sustainability  

(Likert scale 1–5) 

 

Research Model 

A binary logistic regression model is used: 

 

Where: 

P — probability of respondent choosing glamping, 

Xn — independent variables, 

βn — estimated coefficients. 

Analysis was performed using STATA 17. 

Hypotheses: 
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Hypothesis Description 

H1 Respondents with high ecological awareness tend to choose glamping. 

H2 Consumers who prioritize sustainability prefer glamping. 

H3 High-income consumers are more willing to pay extra for glamping. 

H4 Younger consumers are more inclined to choose glamping. 

 

Limitations of the Study 

• Since the survey was conducted online, 
populations with limited internet access were not 
included. 

• Data are based on subjective assessments 
(Likert scale), which may introduce bias. 

• The limited availability of glamping options 
within Uzbekistan restricts actual choice possibilities. 

CONCLUSION AND RECOMMENDATIONS 

This study examined the relationship between 
sustainable development principles and consumer 
preferences in glamping tourism. The analysis focused 
on Uzbekistan, a country where glamping is an 
emerging trend but not yet fully developed. 

Empirical results based on logistic regression revealed: 

• Respondents with high ecological awareness 
are more likely to prefer glamping (β > 0.5, p < 0.01), 
indicating a direct influence of ecological values on 
decision-making. 

• The findings suggest that promoting 
sustainable glamping models can attract 
environmentally conscious tourists and expand the 
market segment. 

Recommendations: 

• Develop eco-friendly infrastructure aligned 
with sustainability principles. 

• Enhance awareness campaigns emphasizing 
ecological benefits. 

• Offer premium services for environmentally 
conscious tourists willing to pay extra. 

• Foster collaborations with local communities to 
ensure cultural and ecological sustainability. 

Further research should explore actual market data, 
incorporate broader demographic groups, and analyze 
the long-term viability of glamping in Central Asia.  

REFERENCES 

Buckley, R. (2012). Sustainable tourism: Research and 
reality. Annals of Tourism Research, 39(2), 528–546. 
https://doi.org/10.1016/j.annals.2012.02.003 

Brochado, A., Rita, P., & Margarido, A. (2017). Glamour 
camping: Antecedents and consequences of luxury 
camping experiences. Journal of Hospitality and 
Tourism Technology, 8(3), 440–455. 
https://doi.org/10.1108/JHTT-11-2016-0075 

Weaver, D. (2006). Sustainable tourism: Theory and 
practice. Oxford: Butterworth-Heinemann. 

UNWTO. (2021). International tourism highlights. 
United Nations World Tourism Organization. 
https://www.unwto.org/international-tourism-
highlights 

Çetinkaya, M. Y., & Öter, Z. (2022). Glamorous camping 
as an alternative sustainable tourism product. Journal 
of Tourism and Gastronomy Studies, 10(1), 185–203. 
https://doi.org/10.21325/jotags.2022.101 

Gössling, S., Scott, D., & Hall, C. M. (2015). Tourism and 
water: Interactions, impacts and challenges. Channel 
View Publications. 

Lu, W., & Nepal, S. K. (2009). Sustainable tourism 
research: An analysis of papers published in the Journal 
of Sustainable Tourism. Journal of Sustainable Tourism, 
17(1), 5–16. 
https://doi.org/10.1080/09669580802582480 

Kruczek, Z., & Szromek, A. R. (2020). The future of 



The American Journal of Management and Economics Innovations 102 https://www.theamericanjournals.com/index.php/tajmei 

 
 

glamping—Nature-based tourism trends. 
Sustainability, 12(15), 5935. 
https://doi.org/10.3390/su12155935 

Ko, T. G. (2005). Development of a tourism 
sustainability assessment procedure: a conceptual 
approach. Tourism Management, 26(3), 431–445. 
https://doi.org/10.1016/j.tourman.2003.11.009 

Font, X., & McCabe, S. (2017). Sustainability and 
marketing in tourism: its contexts, paradoxes, 
approaches, challenges and potential. Journal of 
Sustainable Tourism, 25(7), 869–883. 
https://doi.org/10.1080/09669582.2017.1301721 

UZSTATS. (2023). Tourism statistics of Uzbekistan 
2022–2023. State Committee of the Republic of 
Uzbekistan on Statistics. https://stat.uz 

Jafari, J. (2000). Tourism in the context of globalization. 
In Tourism and Culture: An Applied Perspective (pp. 27–
40). SUNY Press. 

Gössling, S., & Hall, C. M. (2006). Uncertainties in 
predicting tourist flows under scenarios of climate 
change. Climatic Change, 79(3-4), 163–173. 
https://doi.org/10.1007/s10584-006-9081-y 

Azizova, N. A., & Tursunov, B. O. (2022). Development 
prospects of ecological tourism in Uzbekistan: Issues 
and recommendations. Journal of Environmental 
Management and Tourism, 13(3), 772–780. 
https://doi.org/10.14505/jemt.v13.3(59).20 

Sharipov, O. R. (2023). Innovative models of rural and 
ecological tourism in Central Asia. Central Asian Journal 
of Tourism and Innovation, 3(1), 45–56. 
https://doi.org/10.32792/tourisminnovation/vol3/issu
e1/6 

Tuychiyev A.M. Geological Reserves and Tourism: 
Implementing Modern International Methods in Socio-
Economic 2025, 5 (132).  Development, 
https://www.iupr.ru/_files/ugd/b06fdc_2546f16a4f8e
4aed92e9bc32215637a1.pdf  

Umarova D.R., ASSESSMENT OF THE DEVELOPMENT 
PROSPECTS OF THE KASHKADARYA REGION AS A 
TOURIST DESTINATION IN THE REPUBLIC OF 
UZBEKISTAN. Railway transport: topical issues and 
innovations, 2024 №4. 

Sharipov O.H., Sultonboyeva M.B. PROSPECTS OF 
GLAMPING TOURISM IN UZBEKISTAN. Railway 
transport: topical issues and innovations, 2025 №1. 

Tuychiyev A.M., THE IMPORTANCE OF THE KITAB 

GEOLOGY NATIONAL PARK IN THE DEVELOPMENT OF 
TOURISM OF THE KASHKADARYA REGION. Railway 
transport: topical issues and innovations, 2025 №1. 

Tuychiyev, A.M. Improving the Management 
Mechanism of Tourist Services in Transport. Green 
Economy and Development, June 2025, No. 6, pp. 581–
583. 


